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ABOUT

SAN FRANCISCO TRAVEL

The official destination marketing organization
for the City and County of San Francisco.

Our mission is to promote the San Francisco region as a top global destination by leading the way in
performance, innovation, and sustainability. We believe our true value lies not just in our ability to sell
our city, but in our role as curators of the most interesting 49 square miles on the planet.

OUR AUDIENCE IS YOUR CUSTOMER

San Francisco Travel touches visitors across multiple media by leveraging a $2.9MM marketing budget.
Whether digitally, in print, or via video, San Francisco Travel’s paid marketing efforts reach both domestic and
international audiences.

We reach 6.5
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« The average overnight visitor to San Francisco spent 4.2 nights in the city

« 50% arrive by airplane via SFO

. Visiting parties spent an average of $483.06 per day in San Francisco

Activities Participated In During San Francisco Trip

Shopping | ——  52.6%
Dining I 511%
Visiting a park I 43.6%
Visiting friends or family I  34.6%
Visiting museums I 32.2%
Riding the cable cars IIIINNEGEGNGNGNNNNNNEEE  31.4%
Nightlife / bars / clubs NN 24.9%
Special event / exhibition / concert IIIIINGNGNGNGNGNGNGNNGNNGNGNGNGN 237%

*Source: 2022 Visitor Profile Study by Future Partners
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OFFICIAL VISITOR’S MAP

NCISCO
OFFICIAL SANFRA o
- [

o
filali -

The official San Francisco Map is a highly sought-after resource for visitors. By advertising in the map, your
business can tap into this captive audience. In addition, your ad is tied to a numbered spot on the map. Take
advantage of this effective marketing opportunity and drive increased foot traffic to your business.

DISTRIBUTION TARGETED TO IN-MARKET VISITORS

San Francisco Travel Welcome Ambassadors are knowledgeable, multi-lingual, and committed to 200.000

. o . . . o . . o e > 9
enhancing the visitor experience. Stationed at top visitor locations, they use the visitor's map as .
a key tool to provide directions and recommendations to travelers. As part of their role, they also copies
distribute the maps to visitors directly. In addition to distribution through Welcome Ambassadors,
the visitor’s map is available at key locations, including:

- San Francisco (SFO), Oakland (OAK), and San « The California Welcome Center at Pier 39
Jose (SJC) international airports

« Major Muni transit hubs, such as Hyde St., Bay St.,
Presidio, and Powell St. cable car stops

- Popular visitor centers, including those at the
Presidio, Golden Gate Bridge, Chinatown,
and Moscone

- Over 475 distribution sites across San Jose,
Santa Clara, East Bay, San Francisco, and the
Peninsula, including hotels, motels, campgrounds,
and train stations

This extensive distribution network ensures that your message reaches a highly
engaged audience of travelers at key points throughout the region, providing
valuable exposure for your brand.

RATE

AD OPTIONS STANDARD LOCAL SF TRAVEL MEMBER
Full panel $19,056 $18,105 $17150

1/2 panel $14,056 $13,355 $12,650

1/4 panel $712 $6,755 $6,400

Back panel $27,500 $26,390 $25,000

Ad space is limited. Local rate available to all businesses and attractions in San Francisco.
In market November 2025-October 2026.
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SAN FRANCISCO TRAVELER

A 2025 DIGITAL GUIDE FOR TRAVELERS

All-digital
guide
distribution
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Compelling design, inspiring articles and immersive content combine to make The San Francisco Traveler
the ideal way to connect with visitors while they are in the planning stage or already in-market.

BANNER AD PACKAGE

ITEM

RATE

Annual Flat Rate

$1,500

... |

DIGITAL DISTRIBUTION

Website
« ROS display banner ads on SFTravel.com

- Interstitial on article pages

Email

« Promotion in Leisure newsletter Ask about oyr
(distributed weekly) at least once Premium socjq
per month, plus quarterly Promotijon
Custom dedicated emails. OPportunities

Social

« Committed amplification from SF Travel
with dedicated guide posts on owned and
paid social channels

RATE

AD OPTIONS STANDARD LOCAL SF TRAVEL MEMBER
2-page spread (A) $11,780 $ 11,190 $10,600

Full page (B) $6,560 $ 6,230 $5,900

12 page (C) $4,225 $ 4,015 $3,800

1/4 page (D) $2,390 $ 2,270 $2,150
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WEBSITE ADVERTISING

SFTRAVEL.COM
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THIS IS A BUTTON

As the call to action for San Francisco Travel’s multi-million-dollar advertising, SFTravel.com had more than
5.4 million sessions from January to December 2024. New digital ads allow you to target your message by
site content or geography, and our impressions-over-time model, along with our monthly reporting, allow you
to control your exposure and return.

WEBSITE INTERSTITIAL FORMATTED BANNERS

Sponsorship-based placement that appears for Web banner ads on SFTravel.com allow your

every website visitor on SFTravel.com, triggered business to target the most qualified audience of

when a reader reaches the halfway point on the travelers. All web ads link directly to your website
webpage. Available weekly (Monday-Sunday) via trackable, unique URLs,

to a single partner with limited placements in a and stats are reported to you through

calendar year. complimentary metrics reports. $12 CPM
$2.000/week Member Rate

$3,500/2 weeks

RATE

TOTAL WEB AD IMPRESSIONS STANDARD LOCAL s;gﬁ‘;‘é:'-
15:(?880 with rewards $1670 $1.585 $1,500
*25:5(?00(?(?0 with rewards $3.335 $3170 $3,000
*?1?006%?0000 with rewards $6,670 $6,335 $6,000
12088(())880 with rewards $13.335 $12,670 $12,000

*Added-Value Rewards Program

Double your online digital impressions when you advertise in the Visitor's Guide and Map! Rewards are not guaranteed, but are a
huge bonus for print advertisers.
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EMAIL ADVERTISING

LEISURE AUDIENCE OPPORTUNITIES

Our leisure subscribers opt in from all over the world through promotions on
our website and on social media. Not just casual lookers, these are highly
motivated travelers who have specifically requested information about San
Francisco and are ready to plan a trip. We practice the best data-health
standards and maintain a database of only the most active subscribers;

no one on this list has failed to engage with our newsletter for more than
90 days. Advertisers can speak directly to these soon-to-be San Francisco

visitors in a format that delivers great results.

Find Out What's Open in San Francisco

EDITOR'S PICK

- g&i\ =

The PGA Champlonahip s Happening  Nows the Time to Taks Our Safe
NowinSan Franciaco Travel Pldge

Hardng Park. Tune In 10 CBS and ESPN  keop the cly sale and heaty, You can
Trave Prde.

SPONSORED CONTENT
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The 2020 PGA Championship Comes to San Francisco

140K+ SUBSCRIBERS

27.3% OPEN RATE

1143% CTR

FORMATTED ADS

- Headline, subhead, and copy

+ 600 x 300-pixel image

« URL link to your website

« Frequency: Targeted deployment weekly unless reserved for

Custom Email*

Q CUSTOM EMAIL

Receive 100% share-of-voice with a dedicated email message to our
organic email database of 140,000+ subscribers. We will work with you
to customize a compelling message that maximizes your return and
drives clicks to your website.

- Limited inventory

- Frequency: Targeted deployment date in the 2nd and 4th week of

each month*

RATE

SF TRAVEL
AD OPTIONS STANDARD LOCAL MEMBER
Formatted Ad $835 $795 $750
Custom Email $3,335 $3,170 $3,000

* Dates are subject to change
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SPONSORED
WEBSITE CONTENT
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San Francisco's Must-

See Museums

Feature your brand message alongside top content on SFTravel.com
pages by leveraging the expertise of our editorial team, who will write an
article featuring your experience. Your content will be featured on the SF
Travel website for one year. You also own the content for use on your site
indefinitely, which will continue to drive organic traffic to your site. Bonus
web ad impressions will drive additional readers to your article page.

RATE

SPONSORED SF TRAVEL
WEB CONTENT STANDARD  LOCAL MEMBER
Sponsored Website $5,560 $5,280 $5,000
Content

Web ad package* $0 $0 $0

*Added value equivalent to $1,500. Limited inventory.
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SOCIAL ADVERTISING

This new, exclusive opportunity is perfect for partners looking to expand their reach and target a highly qualified
audience on Facebook and Instagram. Through @OnlylnSF’s diligent content curation and unique voice and tone, our
audience continues to grow at an exceptional rate and the content has terrific engagement.

Content supplied to social media manager will be created for the @OnlyinSF account in the brand voice.

MASSIVE AUDIENCE:
More than 1,000,000 followers across Instagram and Facebook, and
always growing!

RATE

SOCIAL AD SF TRAVEL
OPTIONS STANDARD | LOCAL MEMBER
Single post $1,670 $1,585 $1,500
24-hour social

tokgover: Includes $3.890 $3.695 $3.500
static post, story,

and reel

*Customers who purchase social media posts/takeovers are eligible for sponsored/
boosted amplification at an additional cost.

PAID POSTING CADENCE
- No more than 2 total paid posts per month

« No more than 1 paid post per week
- No more than 1 paid post per advertiser per month

- Must have at least 2 weeks between paid posts from
a single advertiser
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MEETING PLANNER/
TRAVEL PLANNER GUIDE

All-digital
guide
distribution

DIGITAL GUIDES THAT STAND OUT DIGITAL DISTRIBUTION

Whether you are planning an annual convention, Website Social
tradeshow, or corporate event, the San Francisco

Official Meeting Planner’s Guide is your * Interstitiol on Meetings - Committed

No. 1 Inside th .d WL find and Travel Trade amplification from SF
No. 1 resource. Inside the guide, you will fin landing pages Travel with dedicated
information on meeting trends, San Francisco . quide posts on
hotels, and meeting venues. - ROS display banner owned and paid

ads on SFTravel.com social channels

Looking for a group meal, transportation from San

Francisco International Airport, or anything else Email

to heighten your San Francisco experience? The « Promotion in monthly
San Francisco Official Travel Planner’s Guide is Meetings and quarterly
at your service. Travel Trade emails

RATE
ITEM STANDARD LOCAL S MEMEBER
PREMIUM' On Request
2-page spread (A)** $14,615 $13,885 $13,150
Guaranteed page 1(B)* $11,670 $11,085 $10,500
Full page (B)* $9,725 $9,240 $8,750
1/2 page (C) $5,115 $4,860 $4,600
1/4 page (D) $2,865 $2,720 $2,575

" Includes Meeting and Travel Planner’s Digital Program

* Formatted ads only available in the Meeting Planner’s Guide ) . .
Inquire about Digital Ads in the

Meeting Planner’s Guide
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MEETING PROFESSIONALS EMAILS

This imagine-the-possibilities view of San Francisco meetings is sent

directly to the inboxes of 3,200+ professional meeting planners — highly
qualified decision-makers who have opted in to receive information from San
Francisco Travel. This engaged audience represents San Francisco Travel’s
most valuable current and potential clients in the lucrative meetings and
conventions world.

EDITOR'S PICKS.

3,200+ QUALIFIED SUBSCRIBERS

26.8% OPEN RATE 42% CTR

Q FORMATTED AD
- Headline, subhead, and copy

+ 600 x 300-pixel image
- URL link to your website

© customEmALL

e Heastosser Receive 100% share-of-voice with a dedicated email message to
o our organic email database of subscribers. We will work with you to
customize a compelling message that will maximize your return and
drive clicks to your website.

» Dedicated email about your business to our audience

‘The 2020 PGA Championship Comes to San Francisco

« 100% share-of-voice

year. g0
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- Compelling customized message that will maximize your return

« Limited inventory

RATE

AD OPTIONS STANDARD LOCAL S EMEBER

Formatted Ad $835 $795 $750

Custom Email $2,780 $2,640 $2,500

12 EMAILS PER YEAR'

- January -« May « September Ask aboyt

. February -« June . October our Custom
BED USA e " Y Meetings Email

- March - July - November °PpOrtunityr

" « April « August « December

* Dates are subject to change
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QUARTERLY TRAVEL
PROFESSIONALS EMAIL

This newsletter is full of planning tips and information on San Francisco.

It is sent directly to the inboxes of more than 1,300+ professional travel
planners — highly qualified decision-makers who have opted in to receive
this information. The worldwide subscribers of this newsletter represent a
wide variety of potential business, as the international travel trade makes less
distinction between its B2C and B2B segments.

1,300+ QUALIFIED SUBSCRIBERS

S 28.8% OPEN RATE 17.9% CTR

Must Have Info and Planning Tools
Maske the most of your San Francisco brip!
Discover outdoor spaces, amazing focd,

world-dlass cullre and more.

PACKAGE INCLUDES

N Pt Q FORMATTED AD
- Headline, subhead, and copy

« 600 x 300-pixel image
« URL link to your website

How to Experience San Francisco Safely

mattoton
ctentsrom o ver B wor.

RATE

SF TRAVEL
AD OPTIONS STANDARD LOCAL MEMBER
Formatted Ad $835 $795 $750
FOUR EMAILS PER YEAR
- January - July
« April « October

* Dates are subject to change
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